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Global Newspaper Reach

2 7 b ® 6 ¢ 6 o o6 o o
: n
40% of adult population reads
printed newspaper

@ 6 o o o &6 o o
1.3 bn
more than 40% of Internet users read
newspaper in digital form

Source: WPT Analysis, Ipsos, comScore, 2015



$85 bn

Global revenue $ 1 6 8
bn

movie industry
1 Global newspaper
$ OO bn revenue 2015

Global revenue book
publishing $44 ..
Global revenue music

industry

Source: WPT Analysis, E&Y, Zenith Optimedia, PwC Global Entertainment and Media Outlook: 2016-2020, 2015
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Worldwide air traffic +5% p.a.
The fastest growing traffic segment
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Global Newspaper Print Circulation

Million Copies

716

+4.5%

2012 2013 2014 2015 2016

Source: World Press Trends 2016 database and World Press Trends analysis
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Global Print Circulation Revenue
Million US$

81,435

+0.6%

2012 2013 2014 2015 2016

Source: World Press Trends 2017 database and World Press Trends analysis
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Global Print Advertising Revenue
Million US$

79,571

69,190
63,804
58,182

2012 2013 2014 2015 2016

: World Press Trends 2017 database and World Press Trends
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Global Newspaper Revenue
Million US$

M Digit. Adv.
B Print Adv.

Digit. Circ.
B Print Circ.

2012 2013 2014 2015 2016

Source: World Press Trends 2017 database and World Press Trends analysis
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Countries with declining circulation

Million copies

Japan USA

Source: World Press Trends 2017 database and World Press Trends analysis
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Countries with declining circulation

Million copies

Germany UK Russia Brazil

Source: World Press Trends 2017 database and World Press Trends analysis

2018 WAN-IFRA | 14



Countries with growing circulation
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B 2012

+27.4%

+11.9%

Malaysia Mexico Thailand Indonesia

Source: World Press Trends 2017 database and World Press Trends analysis
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Countries with growing circulation

Million copies

B 2012
U 2016

+71.5%

154

+28.2%

China India

Source: World Press Trends 2017 database and World Press Trends analysis

2018 WAN-IFRA | 16



Global Newspaper Revenue
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Ad versus Circulation Revenue wiiion Uss

B Advert.
B Circulation

Advert. Circulation Advert. Circulation Advert. Circulation Advert. Circulation Advert. Circulation
2011 2012 2013 2014 2015

Source: World Press Trends 2016 database and World Press Trends analysis
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REPORT

Shaping the Future of News Publishing
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1 US Metropolitan Newspapers

Between Prlnt and Dlgltal
s : E IR W

HS|ang Iris Chyi, Assouate Professor in School of

-~

.....

®  Journalism at University of Texas at Austin, USA

| Download at WAN-IFRA.org/Reports




TAB. 1: MAJOR US NEWSPAPERS’ IN-MARKET PRINT
AND ONLINE READERSHIP/REACH, 2015"

Arizona

Arkansas
California
California
California
California
California
California
California

Colorado

Connecticut

Florida
Florida
Florida
Florida
Florida
Florida
Georgia
Hawall
lllinois
lllinois
Indiana

Kentucky

Massachusetts

Michigan

Newspaper

The Arizona Republic
Arkansas Democrat-Gazette
Los Angeles Times

San Francisco Chronicle
San Jose Mercury News

The Orange County Register
The Press-Enterprise

The Sacramento Bee

U-T San Diego

The Denver Post

The Hartford Courant
Orlando Sentinel

South Florida Sun-Sentinel
Tampa Bay Times

The Miami Herald

The News-Press

The Tampa Tribune

Atlanta Journal-Constitution
Honolulu Star-Advertiser
Chicago Sun-Times

Chicago Tribune

The Indianapolis Star

The Courier-Journal

The Boston Globe

Detroit Free Press

Print

Readership

1,282,828
511,356
3,328,388
1,098,968
1,828,706
1,096,503
572,889
/70,680
916,212
1,016,547
591,431
382,172
687,846
1,097,400
943,478
274,641
705,802
1,261,091
556,996
1,693,644
2,411,373
747,841
619,026
1,292,997
1,337,559

Reach

33 %
45 %
24 %
19 %
32 %
38 %
4 %
24 %
37 %
31 %
28 %
28 %
19 %
30 %
26 %
27 %
20 %
25 %
50 %
23 %
33 %
33 %
46 %
25 %
36 %

Online
Readership

641,452
63,889
1,502,302
/725,017
633,977
415,414
196,037
256,850
271,819
322,225
168,235
275,950
201,277
175152
281,286
57,713
206,509
748,534
122,294
451,538
383,485
243,426
116,884
342,798
512,932

16 %
6 %
M %
13 %
M %
3 %
1%
38 %
1M %
10 %
38 %
9 %
6 %
S %
8 %
6 %
© %
15 %
M %
6 %
12 %
1M %
9 %
16 %
14 %

2018 WAN-IFRA | 21



Indiana
Kentucky
Massachusetts
Michigan
Minnesota
Minnesota
Missouri
Missouri
Nevada

New Jersey
New York
New York
North Carolina
North Carolina
Ohio

Ohio

Oregon
Pennsylvania
Pennsylvania
Pennsylvania
Texas

Texas

Texas

Texas

Texas

Utah

Virginia
Washington

Washington DC

Wisconsin

Average

The Indianapolis Star

The Courier-Journal

The Boston Globe

Detroit Free Press

St. Paul Pioneer Press
Star Tribune

St. Louis Post-Dispatch
The Kansas City Star

Las Vegas Review-Journal
The Star-Ledger

New York Daily News
Newsday

The Charlotte Observer
The News & Observer
The Columbus Dispatch
The Plain Dealer

The Oregonian

Pittsburgh Post-Gazette
The Philadelphia Inquirer
Tribune-Review

Austin American-Statesman
Fort Worth Star-Telegram
Houston Chronicle

San Antonio Express-News
The Dallas Morning News
Deseret News

The Virginian-Pilot

The Seattle Times

The Washington Post

Milwaukee Journal Sentinel

747,841
619,026
1,292,997
1,357,559
698,848
1,481,656
933,935
722,333
571,947
1,203,064
3,293,146
1,727,648
679,980
559,487
/708,687
931,483
807,434
635,753
1,394,400
/24,128
622,672
798,304
1,587,093
/83,880
1,361,341
348,975
554,200
1,201,321
2,131,608
753,384
1,073,394

33 %
46 %
25 %
36 %
20 %
42 %
38 %
39 %
36 %
7 %
20 %
10 %
29 %
24 %
38 %
31 %
32 %
28 %
22 %
32 %
40 %
15 %
32 %
40 %
25 %
16 %
37 %
31 %
41 %
42 %
28.8 %

243,426
116,884
842,798
512,932
189,771
466,800
354,057
211,196
169,738
940,220
853,669
583,108
231,627
196,447
180,912
334,573
440,753
216,383
458,441
173,449
255,751
388,135
500,424
279,587
416,763
241,404
205,057
522,633
1,075,807
273,950
401,522

M %
9 %
16 %
14 %
5%
13 %
14 %
M %
1T %
o %
5%
4 %
10 %
38 %
10 %
M %
18 %
9 %
7 %
3 %
16 %
7 %
10 %
14 %
38 %
M %
14 %
13 %
21 %
15 %
10 %
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All 51 newspapers’ print edition reaches
more readers than the digital edition in
these newspapers’ home markets.

This is true across all age groups.

y WA
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209%

8%

Age 18-24

In-market Print and Online Reach

2015 by Age

219%0

13%

Age 25-34

2490

149%

Age 35-44

129%

Age 45-54

37%

© Print
© Online

8%

Age 55+
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In-market Combined Readership

< —

B Online only
B Hybrid
B Print only

2007 2011 2015
2018 WAN-IFRA | 25



US Newspaper Advertising Revenue

Billion US$
| 3
3
3
3
3
* 3
3

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

I Digital
B Print

2018 WAN-IFRA | 26



Engagement

According to the US News Media
Assocliation, average time per visit
was 4.4 minutes, which amounted to
39 minutes per user throughout the
month, or 78 seconds per day.

2018 WAN-IFRA |



ion to newspapers

Paying attent

IR AR IR

New project in 2018

engagement, “time spent”

Focus

.....

ich

Prof. Neil Thurman, LMU Mun

Publishing planned for June 2018



If we exclude The Mail and The Guardian
..., the other nine newspaper brands ...
rely on the print channel for over 95% of
the attention they receive.

Newspaper brands engage each of their
online visitors for an average of less than
30 seconds a day, but their print readers
for an average of 40 minutes.




Total minutes spent reading

by aggregated UK print, PC, and mobile readerships (18+) of each of 8 UK newspaper brands, 2016

The Mail

J

The Sun

B Print

PC 1
The Telegraph - and mobile

Mirror

The Times
The Guardian
Standard

Star

N
o
AN
o

60 80

Billions of minutes per year, excludes time spent watching video on mobile
2018 WAN-IFRA | 30



The Independent case

Changes in the total attention (measured by time spent reading) received by The Independent
from its British audience before and after it went online-only

Apr-15 May-15 Jun-15 Jy|1 -15 Se ' -15 |
ul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec.15 Jan-16 Feb-16 Mar-16 Apr-16 6 ]
- pr- May-16 Jun-16

26 March 2016,
The Independent
stops printing and
goes online-only.

Jul-16  Aug-16 'Sep-16 ;Oct-16

500 —
| 3
B Print 450 0
- go!
I PC & Mobile ®
400 =
M
Q)
Q
350 2
3
300 =
@)
=
L
250 3
-
&
200
150
100

Nov-16 *Dec-16 'Jan-17 "Feb-17

50

‘Mar-17  Apr-17
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Columbia Journalism Review.

The Facebook Armageddon

The social network’s increasing threat to journalism

By Mathew Illustration by Diego Patifio MOST POPULAR
Ingram i th d d
iy f some pomt Oover e past €caac, Billionaires gone wild
3415 WORDS Facebook stopped being a mostly

2018 WAN-IFRA | 32
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https://www.theguardian.com/technology/2018/jan/19/tim-cook-i-dont-want-my-nephew-on-a-social-network

Support The Subscribe Findajob Signin Search v
Guardian I

News Opinion Sport Culture |Lifestyle Morev G

World UK Science Cities Global development Football Tech Business Environment Obituaries

Apple
i most popular

Apple's Tim Cook: 'Tdon't want my « ¥ 3 UKwamedthatRussian
a v S o threat requires increased
nephew on a social network

defence spending

Government shutdown:
Republicans float minor
immigration deal toend
‘Dreamers’ deadlock

Apple chief talks about tax affairs and overuse of tech at launch
of school coding initiative

r:’.' b
| @ (N)
' © i P, =
™
o . -
& Y )
\‘ : X |

New Zealand 'six degrees of
separation’ experiment
reaches PM Jacinda Ardern

Tdon't know how they live
with themselves' - artist Nan
Goldin takes on the billionaire
family behind OxyContin
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isher should sit down
once a day, pray and thank Steve
Ice.

Jobs for saving the publishing
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industry with this dev
— Die Welt 8. April 2010
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Tablets versus Print

&< - i e
'
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PAMCo data shows abletsa re portat d|g|aI

.throug'h”whlch Britons consume newspapers.

More than three-quarters of the UK's national and
regional newspapers reach more Britons via their print
editions than via phones or tablets or PCs.

Source: Publishers Audience Measurement Company (PAMCo), 2018-04-19
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SUBSCRIBE AND SAVE 49%

N ew MANAGE MY SUBSCRIPTION
STUDENT

ot ol
SCHOOLS AND UNIVERSITIES
GIVEAGIFT

HOME NEWS TECHNOLOGY SPACE PHYSICS HEALTH EARTH HUMANS LIFE TOPICS EVENTS JOBS SUBSCRIBE SEARCH Q LOGIN §

Home | News | Technology

TECHNOLOGY NEWS 3 April 2012

Was the Arab Springreally a
Facebook revolution?

By Sara Reardon

https://www.newscientist.com/article/mg21428596.400-was-the-
arab-spring-really-a-facebook-revolution/




= SECTIONS ¢. HOME (Q SEARCH El)c Net ﬂork ECimes

OP-ED CONTRIBUTORS

American Workers Need
Better Job Protections

GRAY MATTER
The Only Way to Keep fcv ..
Your Resolutions L"

OP-ED CONTRIBUTOR

The Opioid Plague’s
Youngest Victims:
Children in Foster Care

SundayReview

OPINION

Our Love Affair With Digital Is Over

BARET IR | 78RR AR

By DAVID SAX NOV. 18, 2017 https://www.nytimes.com/2017/11/18/opinion/sunday/internet-digital-technology-return-to-analog.html

+




WANGIFRA | REPORT

High-Value
Print Production

WORLD PRINTERS FORUM REPORT
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Two reasons for hlgh-value prlnt

. to seek p055|b|I|t|es to produce hlgher -value prlnt
products

\
\

1 1. Publishers want to offer higher-value newspapers
in order to gain competitive advantages

s 2. Newspaper printers aim at offsetting declining print |§ |
f  circulations and volumes by acquiring additional '
print orders

' ' \ — 3.—-4-‘ - "'; ., 'I. - Y | ‘ - e - ’ : -
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i based on the result of surveys conducted among EN

Newspaper printers

Press manufacturers

Manufacturers of auxiliary press equipment
Mailroom and finishing systems manufacturers
Paper and ink producers

, Experts from America, Europe, South Asia,
South-East Asia, and Australia were polled
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Improved quality of own newspaper
Developing commercial printing business

Other reasons
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Improving existing products

Extension of portfolio

New customers / new markets

More products in own plant

Other business concept
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Targeted market segments

Customer Newspapers - [

“High-Quality newspapers

-Consumer magazines

Company publications |

Products for external publishers
Direct mailing

Other segments
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Improved newsprint —

Finishing systems

SC or coated paper
Higher-value inks

Other systems/materials
UV curing systems
Heatset dryer

Waterless press

Varnishing system
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Michael Schafer, Druckerei Konstanz

One-third of our print volume is produced
for external customers

.k A / 2018 WAN-IFRA | 45
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We no longer see ourselves
as newspaper printers
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Sanat Hazra, Times of India
"

Our strategy is innovation
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Peeing on this ad
may change your life

"Rodkal och gitkéal ~
rfekta att aryg :
?v%ken med” e e Rﬁ
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AUBY, A WOMAN OF STEEL -

R

thar it s Feolder
peneration that
stereotypes the
st vot theirs
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PARAI WITH A TWISY

)

1

SABYASACHI IN HIS OPEN LETTER

ret another question of ageism and the sarni
at Harvard triggered a lot of pent-up frustra-
| have accrued for that segment of
ety which constantly expresses
jain for this piece of Indian heritage.
Body shaming, attach-
iNg connotations of
Auntie Jr, calling them
sloppy, these are all
ways that some men
and women alike belit-
tle the sari (and, more
accurately, the wearer
of the sari)
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Thank you!
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