
Manfred Werfel, Deputy CEO, WAN-IFRA

The resilience of the 
printed newspaper
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2.7 bn
40% of adult population reads 

printed newspaper

1.3 bn
more than 40% of Internet users read 

newspaper in digital form

Source: WPT Analysis, Ipsos, comScore, 2015

Global Newspaper Reach
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NEWSPAPER  
INDUSTRY 

 VALUE 

$100 bn 
Global revenue book 

publishing

$85 bn 
Global revenue  
movie industry

$44 bn 
Global revenue music 

industry

Source: WPT Analysis, E&Y, Zenith Optimedia, PwC Global Entertainment and Media Outlook: 2016-2020, 2015

$168 bn 
Global newspaper 

revenue 2015



Worldwide air trafficWorldwide air traffic +5% p.a. 
The fastest growing traffic segment
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Global Newspaper Print Circulation  
Million Copies
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Source: World Press Trends 2016 database and World Press Trends analysis

+5.7%
+4.5%

+6.4%
+4.9%



Global Print Circulation Revenue 
Million US$

Source: World Press Trends 2017 database and World Press Trends analysis
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+0.7%
+0.6%

+1.0%
+0.9%



Global Print Advertising Revenue 
Million US$

Source: World Press Trends 2017 database and World Press Trends analysis
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Global Newspaper Revenue 
Million US$

Source: World Press Trends 2017 database and World Press Trends analysis

Print Circ.
Digit. Circ.
Print Adv.
Digit. Adv.

!122018 WAN-IFRA |  



Countries with declining circulation  
Million copies

!132018 WAN-IFRA |  
Source: World Press Trends 2017 database and World Press Trends analysis

2012
2016–9.4% –10.7%



Countries with declining circulation  
Million copies
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Source: World Press Trends 2017 database and World Press Trends analysis

2012
2016

–16.4%

–17.8%

–8.6%
–18.6%



Countries with growing circulation  

Million copies 2012
2016
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Source: World Press Trends 2017 database and World Press Trends analysis

+27.4%

+2.2%
+11.9%

+13.8%



Countries with growing circulation  
Million copies
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Source: World Press Trends 2017 database and World Press Trends analysis

2012
2016

+71.5%

+28.2%



Global Newspaper Revenue

Source: World Press Trends 2017
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Advert.
Circulation

Source: World Press Trends 2016 database and World Press Trends analysis 2018 WAN-IFRA |  !18

Ad versus Circulation Revenue Million US$
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PRINT-ONLINE  
PERFORMANCE GAP
World Printers Forum Report: A US-only study raises debate 
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PRINT-ONLINE  
PERFORMANCE GAP
World Printers Forum Report: A US-only study raises debate 

Hsiang Iris Chyi, Associate Professor in School of 
Journalism at University of Texas at Austin, USA 

Published March 2017 

Download at WAN-IFRA.org/Reports

US Metropolitan Newspapers 
Between Print and Digital



State Newspaper Print Online

Readership Reach Readership Reach

Arizona The Arizona Republic 1,282,828 33 % 641,452 16 %

Arkansas Arkansas Democrat-Gazette 511,356 45 % 63,889 6 %

California Los Angeles Times 3,328,388 24 % 1,502,302 11 %

California San Francisco Chronicle 1,098,968 19 % 725,017 13 %

California San Jose Mercury News 1,828,706 32 % 633,977 11 %

California The Orange County Register 1,096,503 8 % 415,414 3 %

California The Press-Enterprise 572,889 4 % 196,037 1 %

California The Sacramento Bee 770,680 24 % 256,850 8 %

California U-T San Diego 916,212 37 % 271,819 11 %

Colorado The Denver Post 1,016,547 31 % 322,225 10 %

Connecticut The Hartford Courant 591,431 28 % 168,235 8 %

Florida Orlando Sentinel 882,172 28 % 275,950 9 %

Florida South Florida Sun-Sentinel 687,846 19 % 201,277 6 %

Florida Tampa Bay Times 1,097,400 30 % 175,152 5 %

Florida The Miami Herald 943,478 26 % 281,286 8 %

Florida The News-Press 274,641 27 % 57,713 6 %

Florida The Tampa Tribune 705,802 20 % 206,509 6 %

Georgia Atlanta Journal-Constitution 1,261,091 25 % 748,534 15 %

Hawaii Honolulu Star-Advertiser 556,996 50 % 122,294 11 %

Illinois Chicago Sun-Times 1,693,644 23 % 451,538 6 %

Illinois Chicago Tribune 2,411,373 33 % 883,485 12 %

Indiana The Indianapolis Star 747,841 33 % 243,426 11 %

Kentucky The Courier-Journal 619,026 46 % 116,884 9 %

Massachusetts The Boston Globe 1,292,997 25 % 842,798 16 %

Michigan Detroit Free Press 1,337,559 36 % 512,932 14 %

Minnesota St. Paul Pioneer Press 698,848 20 % 189,771 5 %

Minnesota Star Tribune 1,481,656 42 % 466,800 13 %

Missouri St. Louis Post-Dispatch 933,935 38 % 354,057 14 %

Missouri The Kansas City Star 722,333 39 % 211,196 11 %

Nevada Las Vegas Review-Journal 571,947 36 % 169,738 11 %

New Jersey The Star-Ledger 1,203,064 7 % 940,220 6 %

New York New York Daily News 3,293,146 20 % 853,669 5 %

New York Newsday 1,727,648 10 % 583,108 4 %

North Carolina The Charlotte Observer 679,980 29 % 231,627 10 %

North Carolina The News & Observer 559,487 24 % 196,447 8 %

Ohio The Columbus Dispatch 708,687 38 % 180,912 10 %

Ohio The Plain Dealer 931,483 31 % 334,573 11 %

Oregon The Oregonian 807,434 32 % 440,753 18 %

Pennsylvania Pittsburgh Post-Gazette 635,753 28 % 216,383 9 %

Pennsylvania The Philadelphia Inquirer 1,394,400 22 % 458,441 7 %

Pennsylvania Tribune-Review 724,128 32 % 173,449 8 %

Texas Austin American-Statesman 622,672 40 % 255,751 16 %

Texas Fort Worth Star-Telegram 798,304 15 % 388,135 7 %

Texas Houston Chronicle 1,587,093 32 % 500,424 10 %

Texas San Antonio Express-News 783,880 40 % 279,587 14 %

Texas The Dallas Morning News 1,361,341 25 % 416,763 8 %

Utah Deseret News 348,975 16 % 241,404 11 %

Virginia The Virginian-Pilot 554,200 37 % 205,037 14 %

Washington The Seattle Times 1,201,321 31 % 522,633 13 %

Washington DC The Washington Post 2,131,608 41 % 1,075,807 21 %

Wisconsin Milwaukee Journal Sentinel 753,384 42 % 273,950 15 %

Average 1,073,394 28.8 % 401,522 10 %

TAB. 1: MAJOR US NEWSPAPERS’ IN-MARKET PRINT 

AND ONLINE READERSHIP/REACH, 201511

15Print-Online Performance Gap
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Reach

!23

 All 51 newspapers’ print edition reaches  
 more readers than the digital edition in  
 these newspapers’ home markets.  

 This is true across all age groups.

,,
2018 WAN-IFRA |  



In-market Print and Online Reach  
2015 by Age

Age 18–24 Age 25–34 Age 35–44 Age 45–54 Age 55+

8%

13% 14%
12%

8%

20%
21%

24%

29%

37%

Print
Online
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Print only
Hybrid
Online only

In-market Combined Readership

2018 WAN-IFRA |  !25



US Newspaper Advertising Revenue 

Billion US$

Print
Digital
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According to the US News Media 
Association, average time per visit  
was 4.4 minutes, which amounted to  
39 minutes per user throughout the 
month, or 78 seconds per day.

,,
Engagement
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New project in 2018 

Focus: engagement, “time spent” 

Prof. Neil Thurman, LMU Munich 

Publishing planned for June 2018

Paying attention to newspapers
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If we exclude The Mail and The Guardian 
…, the other nine newspaper brands … 
rely on the print channel for over 95% of 
the attention they receive. 

Newspaper brands engage each of their 
online visitors for an average of less than 
30 seconds a day, but their print readers 
for an average of 40 minutes.

,,
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Total minutes spent reading  
by aggregated UK print, PC, and mobile readerships (18+) of each of 8 UK newspaper brands, 2016
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Print
PC and mobile



The Independent case  
Changes in the total attention (measured by time spent reading) received by The Independent  
from its British audience before and after it went online-only
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PC & Mobile
Print

26 March 2016,  
The Independent 
stops printing and 
goes online-only.
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https://www.theguardian.com/technology/2018/jan/19/tim-cook-i-dont-want-my-nephew-on-a-social-network
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 Mathias Döpfner on the the iPad 

“Every publisher should sit down 
once a day, pray and thank Steve 
Jobs for saving the publishing 
industry with this device.” 

— Die Welt 8. April 2010

‘‘



Tablets versus Print

PAMCo data shows tablets are the least important digital 
platform, behind PCs and way behind phones as devices 
through which Britons consume newspapers.  

More than three-quarters of the UK's national and 
regional newspapers reach more Britons via their print 
editions than via phones or tablets or PCs. 

Source: Publishers Audience Measurement Company (PAMCo), 2018-04-19
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https://www.newscientist.com/article/mg21428596.400-was-the-
arab-spring-really-a-facebook-revolution/
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https://www.nytimes.com/2017/11/18/opinion/sunday/internet-digital-technology-return-to-analog.html 



High-Value  
Print Production
WORLD PRINTERS FORUM REPORT
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Two reasons for high-value print

… to seek possibilities to produce higher-value print 
products 

1. Publishers want to offer higher-value newspapers 
in order to gain competitive advantages 

2. Newspaper printers aim at offsetting declining print 
circulations and volumes by acquiring additional 
print orders

!39
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The Report …

… is based on the result of surveys conducted among 

Newspaper printers 

Press manufacturers 

Manufacturers of auxiliary press equipment 

Mailroom and finishing systems manufacturers  

Paper and ink producers 

Experts from America, Europe, South Asia,   
South-East Asia, and Australia were polled

!40
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Reasons for higher-value products
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Improved quality of own newspaper

Developing commercial printing business

Other reasons 4

9

10
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Objectives
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Improving existing products

Extension of portfolio

New customers / new markets

More products in own plant

Other business concept 3

8

10

12

13
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Targeted market segments
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Customer Newspapers

High-Quality newspapers

Consumer magazines

Company publications

Products for external publishers

Direct mailing

Other segments 2

5

8

8

9

12

13
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Applied technologies and materials
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Improved newsprint

Finishing systems

SC or coated paper

Higher-value inks

Other systems/materials

UV curing systems

Heatset dryer

Waterless press

Varnishing system 1

2

2

3

4

5

5

11

13



One-third of our print volume is produced 
for external customers
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Michael Schäfer, Druckerei Konstanz
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We no longer see ourselves  
as newspaper printers
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Jon Clarke, Fairfax Media
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Our strategy is innovation
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Sanat Hazra, Times of India
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Manfred.Werfel@WAN-IFRA.org

Thank you!

Image source: www.davidrkiger.com/blog/resilience-is-essential-for-long-term-ceo-success/


